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(1) Network Externality (3%)
(2) Click-and-mortar Retailer (3%)
(3) Location-based Service (3%)
(4) Viral Marketing (3%)
(5) Channel Conflict (3%)
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(1) =% 74 (mobile marketing) (10%)
(2) kg% M &g 32 (customer relationship management) (10%)
(3) = 7 4%+ (collaborative commerce) (10%)
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